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Prof Dr Andreas Hepp  

[02/2021] 
 

 
 

I. Curriculum Vitae 
 

 
Present position and leadership responsibilities: 

Full Professor of Media and Communication Studies, Centre for Media, Communica-
tion and Information Research (ZeMKI), Faculty of Cultural Studies, University of 
Bremen, Germany.  

Current key leadership positions: 

- Founding head of the Centre for Media, Communication and Information Re-
search (ZeMKI), Central Research Unit (ZWE) of the University of Bremen. 

- Head of the Research Network ‘Communicative Figurations’ (with Leibniz Institute 
for Media Research – Hans Bredow Institute, Hamburg). 

- PI of three projects funded by the German Research Foundation (DFG) and one 
project funded by the German Ministry of Education and Research (BMBF). 

- Member of the expert group ‘Digitalization and Democracy’ of the German Na-
tional Academy Leopoldina. 

- Head of the Working Group ‘Research Software’ of the German Communication 
Association (DGPuK). 

- During the last years responsibility for the development of three study program-
mes (BA Media and Communication Studies, MA Digital Media and Society, MA 
Media Culture and Globalization) and the conception of a doctoral programme. 

- Member of the Faculty Council, Faculty of Cultural Studies, University of Bremen. 

- Board member of the House of Science (‘Haus der Wissenschaft’, award winning 
centre for science communication), University of Bremen. 
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Education: 
2004 Postdoctoral dissertation (habilitation) in media and communi-

cation studies at the Institute for Media and Communication 
Studies (IfMK), Ilmenau Technical University, Germany  

1997 Doctoral dissertation (Dr) at the University of Trier, Germany; 
grade: magna cum laude 

1995 Magister Atrium (MA), University of Trier, Germany; grade: 
very good 

1990 – 1995 German language and literature, political science, media com-
munication, University of Trier, Germany 

1990 Abitur (German university entrance qualification), Scheffel 
price (award for achievements in German language and litera-
ture as part of the Abitur) 

1981 – 1990 Secondary school Bildungszentrum Königsbach/Baden, Ger-
many 

1977 – 1981 Primary school in Nöttingen and Königsbach/Baden, Germany 
 

 
Professional training: 
2009 – to date Various forms of coaching in senior research management 

and leadership 
10/2006, 03/2007 Training in project management, University of Bremen 
05/2005, 03/2006 Training in personnel management, University of Bremen 
09/2004 Training in research funding, University of Bremen 
01/1999 Training in higher education didactics (co-operation of the Uni-

versities of Trier and Dortmund); degree: excellent 
 

 
Employment: 
01/2010 – to date Full Professor (W3) of Media and Communication Studies 

(special area: Media Culture and Communication Theory), 
Faculty of Cultural Studies, University of Bremen 

04/2005 – 01/2010 Full Professor (W2) of Communication Studies at the Faculty 
of Cultural Studies, University of Bremen 

10/2004 – 03/2005 Associate Professor (W1) in Digital Media Culture, Faculty of 
Cultural Studies, University of Bremen 
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10/2003 – 09/2004 Interim Professor (Vertretungsprofessor) for Communication 
Studies with the special areas Media Sociology and Media 
Psychology at the Institute for Communication Studies, Uni-
versity of Münster, Germany 

05/2001 – 10/2003 Assistant Professor (wissenschaftlicher Assistent) at the Insti-
tute for Media and Communication Studies (IfMK), Ilmenau 
Technical University, Germany 

09/1999 – 04/2001 Research Associate (wissenschaftlicher Mitarbeiter) at the In-
stitute for Media and Communication Studies (IfMK), Ilmenau 
Technical University, Germany 

03/1999 – 08/1999 Research Associate (wissenschaftlicher Mitarbeiter) at the In-
terfaculty Institute for Cultural Studies (IAK), University of 
Karlsruhe (TH), Germany 

05/1995 – 04/1997 Research Associate (wissenschaftlicher Mitarbeiter) for the 
project ‘Über Fernsehen sprechen – Die kommunikative An-
eignung von Fernsehen in alltäglichen Kontexten’ (‘Talking 
about television. The communicative appropriation of televi-
sion’) at the University of Trier, Germany, funded by the Ger-
man Research Foundation (DFG) 

 
 

Responsibilities, leadership and management: 
06/2005 – to date Founding Head of the Centre for Media, Communication and 

Information Research (Zentrum für Medien-, Kommunikations- 
und Informationsforschung, ZeMKI) at the University of Bre-
men 

05/2005 – to date Board member of the Haus der Wissenschaft, Bremen 
03/2012 – to date Head of the Research Network ‘Communicative Figurations’, 

ZeMKI and Leibniz Institute for Media Research – Hans 
Bredow Institute, Hamburg 

09/2013 – 08/2019 Member of the Cross-Faculty Research Commission in Hu-
manities and Social Sciences, University of Bremen 

10/2015 – 04/2019 Vice-head of the High-Profile Research Area ‘Minds, Media, 
Machines’, University of Bremen 

03/2013 – 12/2016 Head of the Creative Research Unit ‘Communicative Figura-
tions’ (funded within the frame of the Excellence Initiative 
launched by the German government and the federal states) 
[now research network ‘Communicative Figurations’] 

09/2012 – 09/2016 Principal investigator and co-founder of the priority research 
programme 1505 ‘Mediatized Worlds’, funded by the German 
Research Foundation (DFG) 
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09/2011 – 06/2015 Vice Dean for Research, Faculty of Cultural Studies, Univer-
sity of Bremen 

11/2009 – 07/2012 Member of an advisory board of the state government of Bre-
men 

11/2009 – 04/2015 Founding Head of the Department of Media and Communica-
tion Studies (IPKM), Faculty of Cultural Studies, University of 
Bremen 

04/2008 – 03/2010 Member of the Research Committee of the Academic Senate, 
University of Bremen 

07/2005 – to date Member of the Faculty Council, Faculty of Cultural Studies, 
University of Bremen 

10/2005 – to date Responsible for the development of three BA and MA pro-
grammes (BA Media and Communication Studies [2011], MA 
Media Culture and Globalization [2005], MA Digital Media and 
Society [2017]) and the conception of a doctoral programme 
[2019/20] 

 
 

Awards and honours: 
04/2019 – 05/2021 Member of the expert group ‘Digitalization and Democracy’ of 

the German National Academy Leopoldina 
02/2020 – 04/2020 Visiting Scholar at Stanford University, UK 
10/2018 – 12/2019 Visiting Professor at London School of Economics and Politi-

cal Science, UK 
03/2018 Visiting Professor at Université Paris II, France 
10/2017 Visiting Researcher at the Microsoft Research Centre, Cam-

bridge, MA; the Berkman Klein Centre for Internet and Soci-
ety, Harvard University; and the Department of Media, Cul-
ture, and Communication, New York University, NY 

2016 Theory award 2016 (with Nick Couldry), German Communica-
tion Association (DGPuK) 

2016  Best journal publication award 2016, German Communication 
Association (DGPuK) 

03/2015 – 03/2016 Visiting Senior Fellow at the London School of Economics and 
Political Science, UK 

03/2012 – 08/2012 Visiting Fellow at Goldsmiths College, University of London, 
UK 

2010 Best journal publication award 2010, German Communication 
Association (DGPuK)  



 
CV Andreas Hepp 5 / 31 

01/2008 Visiting Researcher at the Centre for Research in Media and 
Cultural Studies, University of Sunderland, UK 

2007 Award within the German contest “Geist begeistert”, spon-
sored by the German Ministry for Education and Research 
(BMBF) 

03/2003 Visiting Researcher at the Centre for Research in Media and 
Cultural Studies, University of Sunderland, UK 

03/2001 Research Fellowship with the Media and Cultural Studies 
Group, Nottingham Trent University, UK (funded by the British 
Council) 

1990 Scheffelpreis (award for achievements in German language 
and literature as part of the Abitur) 

 
 

Major externally funded research projects*: 
07/2019 – 06/2022 Initiator and principal investigator (with Wiebke Loosen) in the 

project ‘Pioneer journalism: Re-figuring the organizational 
foundations of journalism’, part of the package proposal ‘The 
re-figuration of public communication in times of deep mediati-
zation: Pioneer journalism, audience relationships and public 
connection’ (initiator, with Uwe Hasebrink and Wiebke 
Loosen), German Research Foundation (DFG) (442,000 eu-
ros) 

06/2018 – 12/2021 Initiator and principal investigator in the project ‘The sustaina-
ble provision of software for cross-media practices and digital 
traces research: A “co-creation approach” for developing an 
infrastructure model for the digital diary and sorting apps Med-
Tag and MedSort 2.0’, German Research Foundation (DFG) 
funding scheme ‘Sustainability of Research Software’ 
(700,000 euros) 

04/2018 – 09/2023 Initiator and principal investigator in the project ‘Pioneer Com-
munities: The Quantified Self and Maker Movements as Col-
lective Actors of Deep Mediatization’, German Research 
Foundation (DFG) (450,000 euros) 

10/2017 – 04/2021 Initiator and principal investigator in the project ‘Tinder the 
City’, funded by the German Ministry for Education and Re-
search (BMBF) (in all: 835,000 euros; individual sub project: 
428,000) 

03/2013 – 12/2016 Spokesperson and principal investigator for Creative Re-
search Unit ‘Communicative Figurations’, funded by the Uni-
versity of Bremen’s Institutional Strategy ‘Ambitious and Agile’ 
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as part of the Excellence Initiative launched by the German 
Government and the federal states (750,000 euros) 

09/2012 – 09/2016 Co-applicant in establishing the DFG priority research pro-
gramme 1505 ‘Mediatized Worlds’, principal investigator since 
projects began on communicative networking and media gen-
erations and on methods for qualitative long-term research 
(funding of all projects as principal investigator: 935,453 eu-
ros; the project on media generations has a special extension 
to 12/2017) 

12/2007 – 12/2014 ‘The Transnationalisation of Public Spheres: The Case of the 
EU’, funded by the DFG as part of the Collaborative Research 
Centre 597 ‘Transformations of the State’ (overall funding: 
1,558,000 euros) 

01/2008 – 12/2010 ‘The Communicative Networking of Diaspora: Processes of 
Integration and Segregation through Digital Media’, funded by 
the DFG (overall funding: 160,000 euros) 

07/2005 – 04/2007 ‘Situative Community Building by Religious Hybrid Events: 
The XX. World Youth Day 2005 in Cologne – The Perspective 
of Mediatization’, funded by the DFG (overall funding: 61,193 
euros) 

*  Projects funded with less than 60,000 euros are not listed; funding for con-
ferences also is not listed (for this information, see the following section on 
Academic Associations; in addition, there is structural funding for the re-
search centre ZeMKI provided by the State of Bremen to the amount of 
300,000 euros per year)  

 
 

Selected keynotes at conferences: 
Hepp, Andreas (2020): ‘Deep Mediatization’, Agora Keynote at the 10th OAP confer-

ence “Collective Responsibility and Accountability in an AI era”, 24.-26.6.2020, 
University of Stanford & University of California Berkeley (held as an online 
event). 

Hepp, Andreas (2019): ‘Connecting beyond networks:   The recursive transformation 
of deep mediatization’. Opening presentation for the expert workshop “How 
might data and digital technologies shape human lives and experiences?”, The 
Royal Society, 18. 3.2019, The Kohn Centre and Marble Hall, London, UK 

Hepp, Andreas (2019): ‘Digital media, data infrastructures and pioneer journalism: 
The re-figuration of public communication in times of deep mediatization.’ Key-
note at the conference ‘Mediatization and Social Processes’, 6.-10.5.2019, São 
Leopoldo, Brazil. 
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Hepp, Andreas (2018): ‘The “making” of deep mediatization: Between media corpo-
rations and pioneer communities.’ Keynote at the conference ‘The 10th Interna-
tional Media Readings in Moscow “Mass Media and Communications 2018” – 
Digital transformations of mass media: regional, national and global aspects’, 25-
26.10. 2018, Moskau, Russia. 

Hepp, Andreas (2016): ‘Media generation as a process: Media repertoires, self-posi-
tioning, and life course in times of deep mediatization.’ Keynote at the confer-
ence ‘Becoming old in the age of mediatization’, 31.10.-01.11.2016, Copenha-
gen, Denmark. 

Hepp, Andreas (2016): ‘Media Events and Transcultural Communication in Times of 
Deep Mediatization.’ Keynote at the conference ‘Media, Event and Social Theory 
–Transnational Challenges’, 18.02.2016, Tampere, Finland. 

Hepp, Andreas (2015): ‘Transcultural communication in a mediatized world.’ Keynote 
at the conference ‘Media.Bridge.Cultures’, 10.12.2015, Istanbul, Turkey. 

Hepp, Andreas (2013): ‘Cultures of Mediatization. Communicative Figurations and 
the Challenge of Mediatization Research.’ Keynote at the CICANT Summer 
School, 03.06.2013, Lisbon, Portugal. 

 
 

Academic Associations: 
Member of the International Communication Association (ICA), the European Com-
munication Research and Education Association (ECREA), the German Communica-
tion Association (DGPuK), the German Sociological Association (DGS) and the Data 
Power Network with the following main engagements: 
2019 – to date Head of the Working Group ‘Research Software’ of the Ger-

man Communication Association (DGPuK) 
2019 Co-organisation of the Data Power conference 2019 “Global 

In/Securities” (with Juliane Jarke and Leif Kramp) 
2019 Co-organisation of a pre-conference on ‘Justice and Order in 

the Datafied Society: Connecting Communications and Legal 
Theory’ at the annual conference of the International Commu-
nication Association (ICA) in Washington (with Nick Couldry, 
Lina Dencik, Karin van Es) 

2019 – 2020 Member of the Working Group “Research Networks and Alli-
ances” of the German Communication Association (DGPuK) 

2017 Co-organisation of a pre-conference on ‘Data and the Future 
of Critical Social Research’ at the annual conference of the In-
ternational Communication Association (ICA) in San Diego 
(with Nick Couldry) 

2010 – to date Board member of the European Communication Research 
and Education Association (ECREA) Summer School, 2013 – 
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2015 local organiser (funded by DAAD and other sources, ap-
prox. 90,000 euros in total) 

2014 – 2016 Vice-chair of the Section Mediatization in the European Com-
munication Research and Education Association (ECREA)  

2011 – 2014 Co-founder and chair of the Temporary Working Group Medi-
atization in the European Communication Research and Edu-
cation Association (ECREA)  

2009 Local organiser of the national German Communication Asso-
ciation (DGPuK) main conference (funded by EFRE and other 
sources, approx. 70,000 euros in total) 

05/2004 – 05/2008 Head of the media sociology division in the German Commu-
nication Association (DGPuK) 

 
 

Journal and book series editor: 
I act as reviewer for the most important journals in media and communication re-
search and the main publishing houses. I am also active in the following roles: 
2020/21 Guest editor (with U. Hasebrink and W. Loosen) of a special 

issue on digital methods and research software for the journal 
Medien & Kommunikationswissenschaft 

2017 – to date Editorial board member of the International Journal of Cultural 
Studies 

2017/18 Guest editor (with A. Breiter and T. Friemel) of a thematic sec-
tion on digital traces in context for the International Journal of 
Communication 

2016 – to date Co-editor (with U. Hasebrink) of the book series ‘Transforming 
Communications’, Palgrave Macmillan, London 

2016 – to date Editorial board member of Nordicom Review 
2016/17 Guest editor (with U. Hasebrink, W. Loosen and J. Reichertz) 

of a special issue on new approaches of constructivism for the 
journal Medien & Kommunikationswissenschaft 

2013 – to date Member of the Editorial Board of Popular Communication: 
The International Journal of Media and Culture  

2013 Guest editor of a special issue on conceptualising mediatiza-
tion (with N. Couldry) for the journal Communication Theory 

2011 – to date Editorial board member of Communications: The European 
Journal of Communication Research  
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2010 Guest editor of a special issue on empirical mediatization re-
search (with S. Hjarvard and K. Lundby) for Communications: 
European Journal of Communication Research 

2008 – to date  Member of the editorial board of Medien & Kommunikations-
wissenschaft 

2004 – today Co-editor (with M. Hartmann, F. Krotz, W. Vogelgesang) of 
the book series ‘Medien – Kultur – Kommunikation’, Springer 
VS, Wiesbaden 

 
 

Miscellaneous: 
Language skills German (native), English (fluent), French (basic), Latin 
Reviewer Reviewer for many international journals on media and com-

munications, cultural studies and media sociology. 
 Reviewer in various international tenure and promotion pro-

cesses. 
 Reviewer for many conferences such as (selection): Interna-

tional Communication Association (ICA), European Media and 
Communication Research and Education Association (EC-
REA) or German Communication Association (DGPuK). 

 Reviewer for many research councils such as (selection): 
Danish Research Council, Finnish Research Council, German 
Research Association (DFG), Fonds zur Förderung der wis-
senschaftlichen Forschung (FWF) Austria and Volkswagen-
Stiftung. 
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II. List of Publications 
 

 
 

(a)  Ten most important English publications 
1. Couldry, Nick / Hepp, Andreas (2017): The mediated construction of reality. Cambridge: Polity 

Press. 

2. Couldry, Nick / Hepp, Andreas (2013): Conceptualising mediatization: Contexts, traditions, ar-
guments. In: Communication Theory, 23 (3), 191-202. 

3. Hasebrink, Uwe / Hepp, Andreas (2017): How to research cross-media practices? Investigat-
ing media repertoires and media ensembles. In: Convergence, 23(4), 362-377. 

4. Hepp, Andreas (2009): Transculturality as a perspective: Researching media cultures compar-
atively. In: Qualitative Social Research (FQS), 10 (1) (http: / / www.qualitative-research.net / 
index.php / fqs / article / view / 1221).  

5. Hepp, Andreas (2013): Cultures of mediatization. Cambridge: Polity Press.  

6. Hepp, Andreas (2015): Transcultural communication. Malden: Wiley Blackwell. 

7. Hepp, Andreas (2016): Pioneer communities. In: Media, Culture & Society, 38 (6), 918-933. 

8. Hepp, Andreas (2020): Deep mediatization. London: Routledge. 

9. Hepp, Andreas (2020). Artificial companions, social bots and work bots: Communicative robots 
as research objects of media and communication studies. Media, Culture & Society, 42(7-8), 
1410-1426. 

10. Hepp, Andreas / Berg, Matthias / Roitsch, Cindy (2016): Investigating communication networks 
contextually. Qualitative network analysis as cross-media research. In: MedieKultur, 32 (60), 
87-106. 

 
 

 
(b)  Monographs 
1. Hepp, Andreas, Berg, Matthias, & Roitsch, Cindy (2021): Mediengeneration und Vergemein-

schaftung. Wiesbaden: Springer VS (in preparation). 

2. Hepp, Andreas (2020): Deep Mediatization. London: Routledge. (German translation 2021 as 
“Die digitale Gesellschaft”, Köln: Von Halem) 

3. Couldry, Nick / Hepp, Andreas (2017): The mediated construction of reality. Cambridge: Polity 
Press. (translated to Chinese, German [in progress], Portuguese) 

4. Hepp, Andreas / Elsler, Monika / Lingenberg, Swantje / Mollen, Anne / Möller, Johanna / Offer-
haus, Anke (2015): The communicative construction of Europe: Cultures of political discourse, 
public sphere, and the euro crisis. Basingstoke: Palgrave Macmillan. 

5. Hepp, Andreas (2015): Transcultural communication. Malden: Wiley Blackwell (English trans-
lation of ‘Transkulturelle Kommunikation’, 2014, second edition). 
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6. Hepp, Andreas / Berg, Matthias / Roitsch, Cindy (2014): Mediatisierte Welten der Vergemein-
schaftung: Kommunikative Vernetzung und das Gemeinschaftsleben junger Menschen. Wies-
baden: VS. 

7. Hepp, Andreas (2013): Cultures of mediatization. Cambridge: Polity Press (English translation 
of ‘Medienkultur. Die Kultur mediatisierter Welten’, second edition 2013; translations into Turk-
ish and Estonian). 

8. Hepp, Andreas / Brüggemann, Michael / Kleinen von Königslöw, Katharina / Lingenberg, 
Swantje / Möller, Johanna (2012): Politische Diskurskulturen in Europa. Die Mehrfachsegmen-
tierung europäischer Öffentlichkeit. Wiesbaden: VS. 

9. Hepp, Andreas / Bozdağ, Çiğdem / Suna, Laura (2011): Mediale Migranten. Mediatisierung 
und die kommunikative Vernetzung der Diaspora. Wiesbaden: VS. 

10. Hepp, Andreas (2010): Cultural Studies und Medienanalyse. Eine Einführung. Third revised 
edition. Wiesbaden: VS. (third revised edition; first edition 1999, second edition 2004) 

11. Hepp, Andreas / Krönert, Veronika (2009): Medien – Event – Religion. Die Mediatisierung des 
Religiösen. Wiesbaden: VS. 

12. Forschungskonsortium Weltjugendtag (2007): Weltjugendtag 2005: Megaparty Glaubensfest. 
Erlebnis, Medien, Organisation. Wiesbaden: VS. 

13.  Hepp, Andreas (2004): Netzwerke der Medien. Medienkulturen und Globalisierung. Wiesba-
den: VS. 

14.  Hepp, Andreas (1998): Fernsehaneignung und Alltagsgespräche. Fernsehnutzung aus der 
Perspektive der Cultural Studies. Opladen: Westdeutscher Verlag. 

 
 

(c)  Edited volumes 
1. Hepp, Andreas / Jarke, Juliane / Kramp, Leif (eds.). (2021). New perspectives of critical data 

studies. London: Palgrave Macmillan (in preparation). 

2. Hepp, Andreas / Kubitschko, Sebastian / Marszolek, Inge (eds.) (2018): Die mediatisierte 
Stadt: Kommunikative Figurationen des urbanen Zusammenlebens. Wiesbaden: VS. 

3. Driessens, Olivier / Bolin, Göran / Hepp, Andreas / Hjarvard, Stig (eds.) (2017): Dynamics of 
mediatization. London: Palgrave.  

4. Hepp, Andreas / Breiter, Andreas / Hasebrink, Uwe (eds.) (2017): Communicative figurations: 
Transforming communications in times of deep mediatization. London: Palgrave. 

5. Kramp, Leif / Carpentier, Nico / Hepp, Andreas / Kilborn, Richard / Kunelius, Risto / Nieminen, 
Hannu / Olsson, Tobias / Pruulmann-Vengerfeldt, Pille / Tomanić Trivundža, Ilija / Tosoni, 
Simone (eds.) (2016): Politics, civil society and participation. Media and communications in a 
transforming environment. Bremen: edition lumière. 

6. Hepp, Andreas / Krotz, Friedrich / Lingenberg, Swantje / Wimmer, Jeffrey (eds.) (2015): Hand-
buch Cultural Studies. Wiesbaden: VS. 

7. Kramp, Leif / Carpentier, Nico / Hepp, Andreas / Tomanić Trivundža, Ilija / Nieminen, Hannu / 
Kunelius, Risto / Olsson, Tobias / Sundin, Ebba / Kilborn, Richard (eds.) (2015): Journalism, 
representation and the public sphere. Bremen: edition lumière. 

8. Hepp, Andreas / Krotz, Friedrich (eds.) (2014): Mediatized worlds: Culture and society in a me-
dia age. London: Palgrave. 
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9. Kramp, Leif / Carpentier, Nico / Hepp, Andreas / Tomanić Trivundža, Ilija / Nieminen, Hannu / 
Kunelius, Risto / Olsson, Tobias / Sundin, Ebba / Kilborn, Richard (eds.) (2014): Media prac-
tice and everyday agency in Europe. Bremen: Edition Lumiere. 

10. Hepp, Andreas / Lehmann-Wermser, Andreas (eds.) (2013): Transformationen des Kulturel-
len. Prozesse des gegenwärtigen Kulturwandels. Wiesbaden: VS. 

11. Krotz, Friedrich / Hepp, Andreas (eds.) (2012): Mediatisierte Welten. Forschungsfelder und 
Beschreibungsansätze. Wiesbaden: VS. 

12. Hepp, Andreas / Höhn, Marco / Wimmer, Jeffrey (eds.) (2010): Medienkultur im Wandel. Kon-
stanz: UVK. 

13.  Hepp, Andreas / Höhn, Marco / Vogelgesang, Waldemar (eds.) (2010): Populäre Events. Me-
dienevents, Spielevents und Spaßevents. Wiesbaden: VS (second edition; first edition 2003). 

14. Hartmann, Maren / Hepp, Andreas (eds.) (2009): Die Mediatisierung der Alltagswelt. Fest-
schrift zu Ehren von Friedrich Krotz. Wiesbaden: VS. 

15. Couldry, Nick / Hepp, Andreas / Krotz, Friedrich (eds.) (2009): Media events in a global age. 
London: Routledge. 

16. Hepp, Andreas / Krotz, Friedrich / Thomas, Tanja (eds.) (2009): Schlüsselwerke der Cultural 
Studies. Wiesbaden: VS. 

17.  Hepp, Andreas / Winter, Rainer (eds.) (2008): Kultur – Medien – Macht. Cultural Studies und 
Medienanalyse. Fourth edition. Wiesbaden: VS. 

18. Hepp, Andreas / Krotz, Friedrich / Moores, Shaun / Winter, Carsten (eds.) (2008): Connectiv-
ity, networks and flows. Key concepts for contemporary media and cultural studies. Cresskill: 
Hampton Press. 

19. Hepp, Andreas / Krotz, Friedrich / Winter, Carsten (eds.) (2008): Theorien der Kommunikati-
ons- und Medienwissenschaft. Grundlegende Diskussionen, Forschungsfelder und Theorie-
entwicklungen. Wiesbaden: VS. 

20.  Hepp, Andreas / Krotz, Friedrich / Moores, Shaun / Winter, Carsten (eds.) (2006): Netzwerk, 
Konnektivität und Fluss. Konzepte gegenwärtiger Medien-, Kommunikations- und Kulturtheo-
rie. Wiesbaden: VS. 

21.  Hepp, Andreas / Winter, Rainer (eds.) (2006): Kultur – Medien – Macht. Cultural Studies und 
Medienanalyse. Third revised edition. Wiesbaden: VS (third edition; first edition 1997, second 
edition 1999). 

22.  Hepp, Andreas / Krotz, Friedrich / Winter, Carsten (2005) (eds.): Die Globalisierung der Medi-
enkommunikation. Eine Einführung. Wiesbaden: VS. 

23.  Hepp, Andreas / Winter, Carsten (eds.) (2003): Die Cultural Studies Kontroverse. Lüneburg: 
Zu Klampen. 

24.  Winter, Carsten / Thomas, Tanja / Hepp, Andreas (eds.) (2003): Medienidentitäten. Identität im 
Kontext von Globalisierung und Medienkultur. Köln: Halem. 

25.  Hepp, Andreas / Löffelholz, Martin (eds.) (2002): Grundlagentexte zur transkulturellen Kommu-
nikation. Konstanz: UVK (UTB). 
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(d)  Journal articles 
26. Hepp, Andreas / Benz, Susan / Simon, Piet (2021): Zwischen Utopie und Dystopie – oder: Wie 

der öffentliche Diskurs über die Maker- und Quantified-Self-Bewegung in Deutschland und 
Großbritannien die Pioniergemeinschaften zu Treibern tiefgreifender Mediatisierung macht. In: 
Medien & Kommunikationswissenschaft, 69(2), angenommen. 

27. Hepp, Andreas (2021): Media and Communication. In: B. Hollstein & U. Schimank (Eds.), 
Soziologie - Sociology in the German-speaking World. Special Issue Soziologische Revue 
2020 (pp. 211-226). Oldenbourg: de Gruyter. 

28. Hepp, Andreas / Loosen, Wiebke / Hasebrink, Uwe (2021): Jenseits des Computational Turn: 
Methodenentwicklung und Forschungssoftware in der Kommunikations- und Medienwissen-
schaft. In: Medien & Kommunikationswissenschaft, 69(1), 1-21. 

29. Hepp, Andreas (2020): The fragility of curating a pioneer community: Deep mediatization and 
the spread of the quantified self and maker movements. In: International Journal of Cultural 
Studies, 23(6), 932-950. 

30. Hepp, Andreas (2020): Artificial companions, social bots and work bots: communicative robots 
as research objects of media and communication studies. In: Media, Culture & Society, 42(7-
8), 1410-1426.  

31. Hepp, Andreas / Alpen, Susan / Simon, Piet (2020): Beyond empowerment, experimentation 
and reasoning: The public discourse around the Quantified Self movement. In: Communica-
tions: The European Journal of Communication Research, Online First. 

32. Hepp, Andreas / Loosen, Wiebke (2019): Molo.news: Experimentally Developing a Relational 
Platform for Local Journalism. In: Media and Communication, 7, 
https://doi.org/10.17645/mac.v7i4.2284. 

33. Hepp, Andreas / Loosen, Wiebke (2019): Pioneer journalism: Conceptualizing the role of pio-
neer journalists and pioneer communities in the organizational re-figuration of journalism. In: 
Journalism, Online first. https://doi.org/10.1177/1464884919829277  
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Teaching and supervision 
 

 
a) Areas of teaching: 
Since 1999 I have been teaching communication and media studies / media sociol-
ogy (BA, MA and PhD levels) at various German and international universities. The 
topics of my teaching courses include (selection): 

- Audiences, media use and appropriation 
- Datafication 
- Digital cultures 
- Digital methods and research software 
- (Digital) Media and cultural change 
- (Digital) Media and communication theory  
- (Digital) Media and migration  
- (Digital) Media and religion 
- (Digital) Media and social movements 
- Introduction to media and communication studies 
- Making media / new forms of media production and journalism 
- Media events 
- Media generations 
- Media repertoires 
- Media society and media culture 
- Mediatization 
- Pioneer communities and innovation processes 
- Popular cultures 
- Qualitative methods in media and communication research 
- Start-up cultures 
- Theories and concepts of digital media  
- Transcultural communication 
- Various supervision colloquia 
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b) Supervision: 
I have supervised a great number of BA and MA theses and am active as an external 
reviewer of PhDs in Germany, the Netherlands and the UK. In addition, I have suc-
cessfully supervised a number of doctoral dissertations, some of which received 
awards: 
- Bora Aksen, 2012 
- Matthias Berg, 2015 (conferred 2016 by the Media Sociology Division, German 

Communication Association DGPuK) 
- Cigdem Bozdag, 2012 
- Ines Braune, 2007 
- Caroline Düvel, 2010 
- Julia Gantenberg, 2016 
- Sigrid Kannengießer, 2012 (acclaimed 2013 as best doctoral thesis in social sci-

ences and humanities, University of Bremen) 
- Dorothee Meier, 2017 
- Johanna Möller, 2013 
- Cindy Roitsch, 2019 (acclaimed 2021 as best doctoral thesis in social sciences 

and humanities, University of Bremen; conferred 2019 by the Media Sociology Di-
vision, German Communication Association DGPuK) 
- Laura Suna, 2012 

 
 


